Roslindale Open Studios * Quick Tips

Take advantage of the technology available to market yourself! Make sure you advertise
that you’ll be at Roslindale Open Studios on your website, Facebook, Twitter, Instagram, and
e-mail list! Consider using free services like Mail Chimp, Evite.com, Meetup.com and LinkedIn
to advertise as well. Don’t forget to reach out to your friends and family. They’re your biggest
fans! Use our postcards or social media to remind them to come visit you!

Make extra signage and postcards to promote yourself. This tip is particularly helpful if you
are a home studio! Displaying extra signage will help you to stand out! Collaborate with other
home studios in your area to team up with signs. Be sure to have balloons at your home studio.
Use chalk to draw arrows to your location. If you are a home studio, perhaps place a piece of
art in one of your front windows to draw people inside.

Accept Credit Cards. Studies show that vendors who accept credit cards have more successful
sales. Thanks to squareup.com, this process is now a breeze! Sign up online ASAP and the folks
at square will mail you a credit card reader within a week or two.

Do a test run. Think about doing a test setup before the event at your home or studio so that
setup will be a breeze on the weekend of the event.

Pack extra supplies. You never know what you may need! Pack a small container of tape, wire,
hooks, scissors, etc.

Keep a sign in book for guests. Having a sign in book available during the weekend is an easy
way to keep track of your visitors and to build your mailing list!

Display your name and artist statement. Definitely be sure your name and business is
prominently displayed. It is a nice touch to include an artist statement about you and your work
for visitors to read.

Vary your work so you have a variety of price points available. This is not required but it’s a
good thing to think about. It’s not always easy to sell a large piece of work; so providing smaller
pieces at lower prices gives visitors an opportunity to support you if they aren’t ready to make
a big commitment.

Network! Network! Network! ROS is about more than selling art. It’s about networking and
meeting other people. It’s also a great opportunity to get press, collaborate and have fun!
Visitors love to this event love to support the local arts and may want to get to know you more!
Take your cues from them when they are viewing your art. Be sure to have plenty of business
cards to hand out.

Have a lunch plan. Don’t forget to pack some snacks and beverages for the day, especially if
you are the only one at your booth or studio.

Recruit help! In addition to ROS looking for volunteers for the weekend, you may need some
extra help too. Be sure to have a plan of action if you think you’re going to need assistance!

Have snacks available. Consider providing some refreshments, especially if you are a home
studio. If you are at a group site, check with your site coordinator to find out more info about
whether or not your site is providing refreshments.

Post event wrap-up. Send a thank you note to your visitors, return your banners and fill out
your ROS survey! Your visitors will appreciate hearing from you and the ROS Committee is
always eager for your feedback. It’s your feedback that helps us make changes so that ROS
gets better each year!



